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advertising agencies provide advertising services, 
RUSYCH provides marketing solutions.

RUSYCH iS tHe fiRSt fUll-SeRviCe maRketing agenCY 
in UkRaine
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RUSYCH CommUniCationS

advertising factories produce mass consumption 
advertising product; RUSYCH is a workshop that 
produces a handmade «suit» for your brand.

RUSYCH iS a HanDmaDe maRketing woRkSHop
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RUSYCH CommUniCationS

advertising agencies compete on festivals. we 
consider it as a conflict of interests and a client’s 
resources misusing. RUSYCH works for a market-
ing results and doesn’t take part in the festivals.

RUSYCH ConSiDeRS SUCCeSS aS an aCHievement of 
the client’s marketing goals (market-share, sales 
volUme oR pRofit).
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RUSYCH CommUniCationS
RUSYCH CReateD anD exeCUteD a nUmbeR of effeCtive 
pRojeCtS foR tHe leaDing UkRainian anD inteRnational 
companies. their success is measured in client’s brand-
tRaCking tableS.
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RUSYCH CommUniCationS

OBJECTIVE
to increase medoff market share from 7,6%  to 10% during the year 
(summer 2005 - spring 2006) by means of agressive image campaign

«medoff» brand repositioning 2005-2006

SOLUTION
-Repositioning and new brand concept development 
(including product concept)

-new product attributes determination (smoothness, stylishness, 
fashion, prestige)

-execution of the integrated marketing communications campaign, 
that delivers new image attributes and forms a new brands vision 
within the ta

RESULTS
medoff market share raised from 7,6% in august-September to 9,7%
in april-may 2006

-Used marketing communication elements: tv spots, sponsorship 
programmes, promotion, merchandising programmes, ooH, press 
campaign, radio and internet.
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RUSYCH CommUniCationS«medoff» brand repositioning 2005-2006
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RUSYCH CommUniCationS

OBJECTIVES
to launch the first ukrainian super-premium beer brand on the ready 
«magnat» beer platform. to take 8% of the super-premium segment 
during 2008-2009.

magnat bRanD RelaUnCH 2008

SOLUTION
-positioning and brand concept development (including product concept)

-main key-drivers of the brand attraction development

-execution of the integrated marketing communications campaign, that 
builds and «turning on» the key-drivers of the brand attraction

-Used marketing communication elements: tv spots, promotion, mer-
chandising programmes, HoReCa and point of Sale presence, ooH, 
press campaign, radio and internet.

RESULTS
4%  super premium market share within 3 months after the brand 
re-launch (with price-positioning above «stella artois»). 
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RUSYCH CommUniCationSmagnat bRanD RelaUnCH 2008
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RUSYCH CommUniCationS

OBJECTIVES
to launch in the summer 2009 new vodka brand for the 40+ audience 
with the upper-mainstream price positioning, reaching 1% market 
share in December 2009 and increasing it to 3% in 2011.

«naSHa maRka» bRanD laUnCH 2009

SOLUTION
-positioning and brand concept development (including product concept)

-determination of the brand’s nostalgic images and brand’s attraction 
drivers («dischargee», «guitar by the bonfire», «Yava motorcycle», bard’s 
songs - «happy youth»)

-execution of the integrated marketing communications campaign, that 
builds and «turning on» the key-drivers of the brand attraction

RESULTS
«nasha marka» brand market share raised to 1% in october 2009

-Used marketing communication elements: tv spots, promotion, 
merchandising programmes, HoReCa and point of Sale presence, ooH, 
press campaign, radio and internet.
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RUSYCH CommUniCationS«naSHa maRka» bRanD laUnCH 2009
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RUSYCH CommUniCationS

OBJECTIVE
to stop the market share falling (from 12% in January 2004 to 6,5% 
in august 2005) by means of tactical communication campaign.

anti-crisis slavutYch communication campaign 2005

SOLUTION
-Development of the «brand saving» concept by means of the reversion 
of the quality attribute negative dynamic and twice increasing it  

-Development and execution of the tactical product campaign 
«Quality #1»

-production and rotation of the tv spot that renovates consumers’ trust 
in Slavutych high quality

RESULT
as a result of the tactical campaign «Slavutych. Quality #1» the mar-
ket share falling was stopped at 6,5% level in the summer 2005. the 
brand’s attribute «high quality beer» raised 2,5 times during cam-
paign activity (september-december 2005).
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RUSYCH CommUniCationSanti-crisis slavutYch communication campaign 2005
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RUSYCH CommUniCationS

OBJECTIVE
to increase medoff market share in crimea from 8,5% in June-august 
2006 to 10% in june-august 2007.

CRimea meDoff SUmmeR pRomotion 2007

SOLUTION
-«Sunburn facing the brand» communication campaign development

-Relevant images-drivers determination

-non-standart advertising construction design and development; 
active use during summer

-beaches and resort areas branding

RESULTS
medoff brand market share raised from 8,5% in june-august 2006 
to 10,3% in june-august 2007 in the Crimea region.



® «RUSYCH CommUniCationS» 2010

RUSYCH CommUniCationSCRimea meDoff SUmmeR pRomotion 2007
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RUSYCH CommUniCationS

OBJECTIVE
to increase circulation by 20 000 issues (from 150 000 in october 2006 
to 170 000 in january 2007) by means of incentive-promotion.

«SegoDnYa» newSpapeR pRomotion 2006-2007

SOLUTION
-Development of the mechanics and communication concept of the 
promo-lottery

-campaign key-driver determination (super chance to win one of the 
huge amount of valuable prizes)

-active, bright and stimulating announcements in Segodnya newspaper

RESULTS
the circulation was increased by 50 000 issues (from 150 000 in octo-
ber 2006 to 200 000 in january 2007)

-promo support and announcements by means of communication cam-
paign including tv spots, radio-announcements and ooh (billboards, 
transport, kiosk and subway)
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RUSYCH CommUniCationS«SegoDnYa» newSpapeR pRomotion 2006-2007
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RUSYCH CommUniCationS

OBJECTIVE
to prove to mtv Headquarters the competitive ability of the Ukrai-
nian advertising agencies in creating outstanding products of interna-
tional mtv level and to guarantee self-sufficiency in creative products 
development.

mtv UkRaine laUnCH-paRtY CReative ConCept 
Development 2007

SOLUTION
-vip-party creative concept development; party took place in the sky 
(in the aircraft decorated as a night-club), in the sea (on the yacht) and 
under the ground (inner the nuclear submarines base)

-announcement communication campaign development 

-individual invitation development

RESULT
mtv Headquarters recommended this promo to Cannes 
Promo Lions competition
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RUSYCH CommUniCationSmtv UkRaine laUnCH-paRtY CReative ConCept 
Development 2007
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RUSYCH CommUniCationS

OBJECTIVE
to create a calendar with the close-up images (a2 format) of the com-
pany’s products (crusties, squids, deep-fried potatoes etc) that would be 
hung on the wall by 30%-40% of distributors.

CoRpoRate 2007 CalenDaR Development 
foR bRiDgetown

SOLUTION

-calendar’s key-drivers determination within the distributors behavior

-Calendar creative concept development

-execution: casting, photo session, Dtp and supervision

RESULTS
according to company’s information the calendar was hung by 80% of 
the distributors. Creative concept was used by the company on 5 abroad 
markets.



® «RUSYCH CommUniCationS» 2010

RUSYCH CommUniCationSCoRpoRate 2007 CalenDaR Development 
foR bRiDgetown
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RUSYCH CommUniCationS

Rusych Communications
office 1, 1/2 kikvidze str.
kyiv, 01103 Ukraine
info@rusych.com
tel +38 044 501 12 81
fax +38 044 285 06 05

ContaCt


